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ALETTER FROM SIEDC'S _ o

PRESIDENT & CEO (f &

i

Dear SIEDC Members & Sponsors,

In this, our second newsletter of 2019, we are delighted to highlight

SIEDC members and events we are planning for the next quarter. It is our goal through this
This issue focuses on, the SIEDC member network and neighborhood updates. Enclosed
you will find articles about ways to improve your business, as well as exciting
announcements of new initiatives taking place throughout the Merchant Groups and
Business Improvement Districts we manage. It is a priority of the SIEDC to provide
educational content and create events available to the public that foster economic

development.
Thank you for your continued support of the SIEDC.

Sincerely,

0./l

Cesar J. Claro

SIEDC President & CEO
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EXECUTIVE COMMITTEE

Ralph Branca
Chairman Victory
State Bank

Stanley M. Friedman
Sr. Executive Vice-Chairman

Robert Moore
Executive Vice-Chairman

James P. Molinaro
Vice-Chairman

Pamela Columbia
Secretary
Statewide Fire Corp.

Phil Guarnieri
Treasurer
Empire State Bank

Ed Birdie
Membership Manager
New York Power Authority

Carol Decina
National Grid

Steve Klein
Northfield Bank

Ray Masucci
Raymond Homes Inc.

Dr. James O’Keefe
St. John's University

Joseph Torres
Merrill Lynch

CABINET

John Barbieri
Eagle Fence

Robert Bentson
Bentson Insurance Group

Todd Bivona
Gotham Trinity Productions

Barrington Burke-Green
Visiting Nurse Association
of Staten Island

Kenneth Byalin
Integration Charter

Salvatore Calcagno, Jr
Menicucci Villa Cilmi PLLC

Gail Castellano
Richmond County Savings Bank

Tom Costa
Blue Star Group

—V

- RSH|

BOARD OF DIRECTORS

Mark Tranchina
The Vanderbilt at South Beach

R.Randy Lee

Chairman Emeritus
Leewood Development
Strategies

Michael F. Manzulli
Chairman Emeritus
Richmond County
Savings Bank

Joseph Adamo
Santander

Michael Altobelli
Pratt Industries, Mill Division-NY

Gary Angiuli
The Angiuli Group

Dr. Brahim Ardolic
Staten Island University
Hospital/Northwell Health

Gina Argento
Broadway Stages

Capital One Bank

Richard Corash
Corash & Hollender, PC

Walter Daszkowski
Daszkowski, Tompkins,
Weg & Carbonella

John DiFazio
Faztec Industries

Tom DelMastro
Sl Marine Development, LLC

Massimo DiDonna
Partners in Sound Productions

Michael Early
M. Early Plumbing & Heating

Kamillah M. Hanks
Historic Tappen Park
Community Partnership

Steven Korkowski
Sweetbrook Nursery
& Garden Center

Robin Lefkowitz
Northfield Bank

Brian Licata
United Activities Unlimited

John DiLeo
Hylan Datacom & Electrical

Joseph Ferrara
BFC Partners/Empire Outlets

Dr. William Fritz
College of Staten Island

Dr. Eugene Garaventa

Elysa Goldman
Triangle Equities

Brian Gomez
Investors Bank

Charlie Greinsky

Dr. Richard Guarasci
Wagner College

Gina Laine

Richmond County Savings Bank/

NYCB

Dr. Daniel Messina
Richmond University Medical
Center

Kenneth Mitchell

Paula Monteiro
Bank United

Rob Myers
IDB Bank

Frank Naso
The Naso Organization

Vincent Malerba
Angelina’s Ristorante

James Prendamano
Casandra Properties

David Rampulla
FerryAds.com

Chris Ressa
RJW Brokerage Corp.

Chad Reyes
Lions Pride Leadership

Frank Rizzo
Cornerstone Realty

Mark Russo
RPM Insurance Agency

Daniel Ryan
Staten Island Advance

Cory Schifter
Casale Jewelers

Michele O’'Connell
Con Edison

Rohan Pai
Wells Fargo Bank

Syed Rizvi
JP Morgan Chase

Anthony Santo
Henry Malarkey & Co.

Marcello Sciarrino
Island Auto

John Tardy
JVN Restoration Inc.

Carlo Scissura
New York Building Congress

Brad Silber
Industry Magazine

William Spiezia
Rogers Surveying PLLC

Neil Strahl
Pioneer Transportation
Corporation

Lou Tobacco
Staten Island University
Hospital / Northwell Health

Anthony Vasaturo
EMBA Realty LLC

Chris Williams
Williams Eye Works

Adam Zellner
Greener by Design



Kelvin Alexander
KA Investigations - Security LLC

Gerald Amerosi Sr.
Gerald Peters

Bonnie Arciero
Staten Island Business Trends

Diane Arneth
Community Health Action
of Staten Island

Nicholas Athineos
M&T Bank

Katherine Azbell
The Brielle at Seaview

Joseph J. Biondolillo
Biondolillo Financial Group

Michael Bloomfield
Tekie Geek

Vincent Bonomi
Special Tees

Regina Boukhvalova
Northfield Bank

Rachel Bramwell
Hatch

Kevin Brosnick
The GRACE Foundation of NY

Keith Campanella
Campa Construction Corp

Ram Cherukuri
New York Fragrance

Gabriella S. Ciarlante FNP
Prohealth/Circle Urgent Care

Sharon Curry
Dr. Theodore A. Atlas Foundation

Dominick Cutrone
Manhattan Electrical Supply

Alyssa D'Agosto
PCCS

John DeAmicis
Lighting Design Associate

Matthew DeGennaro
Video Surveillance Corp

Fred DiGiovanni
Island Charter

David Fazio
DeVille Auto Collision, Inc.

Alex Federico lll
Coastal Supply Group

Christopher Ferrera
Comserv Connect Inc

Robert Fitzsimmons, Jr.
Gateway Arms Realty Corp.

Eugene Flotteron
CetraRuddy Architecture

BUSINESS COUNCIL

Anthony Focca
Think Mortgage

Stella Fulman, Au.D, CCC-A
Audiology Island

Christina Gallo
Reliable Office Solutions

Liam Gilroy
National Life Group

Matthew Giordano
Advisory & Transaction Services

Bobby Giurintano
TGl Office Automation

Edward Gomez
DaNoi Restaurant Downtown

Vincent Ignizio
Catholic Charities of Staten Island

Mark Intoccia
Mark's Bake Shoppe

Jeff Kay
Muss Development

Louis Lepore, Esq.
Lepore Law

Anthony Libecci
Aflac Insurance

Brian Lincer
The Internicola Law Firm, P.C.

Pasquale Loporcaro
Emergency Children's Help
Organization

Stewart Mann
Dealer Storage Corp.

Ginny Mantello
Borough Hall

Joe Martucci
ACME Industrial

John R. Merlino Jr.
Merlino & Gonzalez

Brenda A. Mazza
Ultimate Hair Restoration

Evan Meyers
Kamco Supply Corp.

Mike Montalbano
TeamLogic IT

Luke Nasta
Camelot

Pat Pappalardo
Century 21 Papp Realty

Ron Patterson Jr.
R&L Press, Inc.

Alan Powell
Cubit Power One, Inc.

Deepti Ramakrishna
Conduent

Lenny Rampulla
Rampulla Associates
Architects LLP

Jane Rogers
Staten Island Yankees

Dylan Ryan
Matrix New World Engineering Inc.

Donald Sarcone
DeSantis, Kiefer, Shall
& Sarcone, LLP

Michael Schneider
Schneider Realty Services

Elizabeth Segal
AT&T

David Sorkin
Jewish Community Center

Gary S. Stetz
Commercial Lubricants, LLC

Henry Thompson
Community Health
Center of Richmond
Richard Travers

Peter Van den Kooy
CME Associates

Helen Vitaliano
Rivercrest Realty Investors

John Wambold
Southport LLC

Bob Welch
Direct Energy

Hans Wiesner
Wiesner Landscape Architecture

Frank Wilkinson
Rab's Country Lanes

Ryan Williams
Williams Eye Works
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EXECUTIVE WOMEN'S COUNCIL

Kathryn Aquino
Alpha Omega Coverage Corp

Tatiana Arguello
United Activities Unlimited

Lisa Basich
Waterside Restaurant

Carol Bullock
Pride Center of Staten Island

Linda Carroll
Thrifty Exterminating

Paula Caputo
Richmond University Hospital

Eileen Cifone
National Grid

Teresa Cirelli
On Your Mark

Anne Colangelo
Staten Island New York Hotel

Valarie Contrino
Contrino Travel, Inc.

Michele Crupi
Barry's Auto Body

Doreen Cugno
St. George Theatre

Linda Dianto
National Lighthouse Museum

Jennifer Dudley
Staten Island Children's Museum

Janet Dugo
Warren Dugo Media, Inc.

Kaitlyn Esposito
Chiari & Syringomyelia Foundation

Aileen Fuchs
Snug Harbor Cultural Center

Joanne Gerenser, Ph.D., CCC-SLP
Eden Il Programs

Elaine Gil
Robert DeFalco Realty

Katia Gordon
Con Edison

Kamillah M. Hanks
Historic Tappen Park
Community Partnership

Denise Henick
Stop & Stor

Doreen Inserra
Doreen M. Inserra, CPA, PC

Colleen Kelleher-Sorrentino
Wall Street Access

Orit Lender
JCC of Staten Island

Eileen Merkent
Northfield Bank

Theresa Merola
Investors Bank

Jill Merriman
Jill Merriman Enterprises

Janice Monger
Staten Island Museum

Justine Montalbano
TeamLogic IT

Lori Pedone
Schneps Communications / Star
Network

Jessica B. Phillips
Historic Richmond Town

Dorothy Poppe
Chiari & Syringomyelia Foundation

Josephine Portuesi
Richmond County Savings Bank

Vienna Profeta
The Eger Foundation

Madeline Quinn
Bank of America - Merrill Lynch

Teresa Rampulla
She Media

Danielle Reyes
Lions Pride Leadership Co.

Jean R. Ringhoff
Northfield Bank

Gina Russo
North American A Div. of Inkwell
Global Marketing

Jeanne Sarno
Empire State Bank

Kara Scandaglia
Staten Island Advance

Samantha Scarpa
The Leukemia & Lymphoma Soci

Lenore Schwartz
Total Electric

Angelic Sealy
ACALAN Corp.

Arlene Sorkin
[LluminArt Productions

Jaclyn Tacoronte
JMT Media

Terry Troia
Project Hospitality

Dana Volini
Integration Charter Schools

Barbara Young
Barbara Young Medical
Billing Services
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UPCOMING

JULY 10

6:00 p.m.
Contractors & Cocktails
"Ticketed Event”

JULY 30

4:30 p.m.
Meet the Staff

5:30 p.m.
Pop Up Mixer

AUGUST 8

3:00 p.m.
Industrial Day
"Ticketed Event”

6:00 p.m.
All Member Dinner

SEPTEMBER 19
8:00 a.m.
SIEDC Healthy
Housing Summit
"Ticketed Event”

SEPTEMBER, TBD
6:00 p.m.
Hospitality & Tourism
Industry Mixer
"Ticketed Event”

—\V

VANDERBILT
AT SOUTH BEACH

SOUTH
FIN GRILL

ANGELINA'S
RISTORANTE

EMPIRE
OUTLETS

TBD

N5

OCTOBER 3

9:00 a.m.
SIEDC Health &
Wellness Expo

OCTOBER 28

9:00 a.m.
Annual Golf
Outing

NOVEMBER 20

5:30 p.m.
Pop Up Mixer

DECEMBER 5
6:00 p.m.
Annual Awards
Gala

HILTON
GARDEN INN

GRAND OAKS
COUNTRY CLUB

TBD

VANDERBILT
AT SOUTH BEACH



NEIGHBORHOOD UPDATES

Merchant Madness Q‘“’@*ﬁ

Huguenot is Expanding

Thanks to Councilman Joseph Borelli, the spring SIEDC clean teams have increased litter pickup and other
maintenance services. The new 2019 merchant guide was released. New York City Small Business Services have
greenlit the Huguenot Merchants Association to be included in the already successful South Shore BID that
encompasses Great Kills, Annandale and Eltingville! Follow us at www.facebook.com/HuguenotMerchants/.

Down In The Valley
Taste the Valley

Richmond Valley has recently completed a comprehensive landscaping plan that looked at a variety of areas in the
district in the spring to improve wayfinding areas and pedestrian shopping. A dozen flowerpots were added to the
area and some broken ones were repaired. On June 9, the 4th Annual Taste of The Valley event welcomed some of
the area'’s top restaurants at historic Conference House Park. This quaint event has become one of the Island's favorite
foodie festivals for locals. People enjoyed international and continental cuisine while listening to live music on a great
afternoon. The Richmond Valley Merchant Association also completed their merchant guide with over 200 businesses.
With funding from Councilman Borelli, the Richmond Valley clean team has been active collecting garbage, removing
graffiti and cleaning overgrown throughout the area.

For details at www.facebook.com./richmondvalleysi/.

New Look For New Dorp
New Dorp is a ‘BID' Deal

If you have ever put a fresh coat of paint on a new wall or purchased shiny new shoes, it makes a world of difference.
Recently, the New Dorp underwent a rebranding - selecting new color, a logo and much more. Formerly the New Dorp
Business Improvement District, the "new” New Dorp Lane District aims to continue to be New York City's classic main
street. This summer, look out for new banners, garbage cans and more. On July 14, the Department of Transportation
Weekend Walks Program funded event will kick-off the second family fun day. Additionally, the New Dorp Arts Series
will culminate with a free tour of the Island's living history museum, Historic Richmond Town. The 5th Annual New Dorp
Restaurant Crawl was announced for September 15 and the 2nd Annual New Dorp Lane Car Show was announced for
September 29.

for more info follow www.facebook.com/ExploreNewDorp

Spring Ahead RICHMOND
Richmond Road'’s Annual Block Party Draws a Crowd

On May 19, 2019 the Richmond Road Merchants Association hosted the 4th Annual Richmond Road Block Party, but
this time with a little twist. It also included a Touch-A-Truck event where children were able to climb into large con-
struction vehicles, blowing the horn, moving levers and winding the steering wheel. Thanks to Faztec Industries, kids
were able to do it all, except for drive the truck off the lot. The merchants also recently updated the area's merchant
guide and have been busy handing them out to all of the businesses.

Victory Boulevard

It's Happening On The Boulevard
Download it now! The Victory Boulevard Merchants Association now has a mobile app with great discounts and pro-
motions for their retail stores. The recent Victory Blvd. Restaurant Stroll was a great success, drawing several thousand
patrons who feasted at 13 top eateries on the Boulevard. There was live jazz music, facepainting, rides and more.
Sponsored by Council Member Steven Matteo, a classic town clock was recently installed in front of Alfonso's Pastry
Shoppe. Victory Boulevard has also been working with New York City Small Business Services to become one of the
next business improvement districts in the borough.

For more information, visit http://victoryblvdmerchantsassociation.com/ and www.facebook.com/VictoryBlvdMA !

WVBMA
-
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Top 8 Questions to Ask at Your Child’s
Individualized Education Program (IEP) Meeting

empowered to help your child in the best
way you can. Knowledge is power. And
because the process can be a bit over-
whelming (especially if it's your first time)
we've compiled the most important ques-
tions you need to ask and have answered
at your child's meeting.

Any parent whose child qualifies for
special education services has
participated in an IEP meeting before.
Typically held annually, parents are a
vital role in the process and it's important
to head into the meeting informed and




1. The names and roles of everyone in
attendance at the meeting.

It's important to know who is present,
calling in, or providing

written commentary that is discussed
at the meeting. The names and titles of
teachers, providers and specialists are
incredibly important to notate as you
should be in contact with them throughout
the year to track progress, address
concerns, and more.

2. May I have a copy?

You are fully entitled to have a copy of the
IEP. Remember to ask for it if it is not
provided for you.

3. May I have a translator?

If your preferred language is not English, it
is your right to have a translator provided
for you.

4. Were my child’s goals met? If so, how? If
not, why?

Measurable annual goals are an important
piece to the IEP puzzle. They show how a
child has grown through the year, and if
they met the criteria that teachers set for
them. These will be reviewed at each
annual meeting and it's important to
understand what the goals were, how they
were met, why they were not met, and
what methods the teacher used to

measure progress.

5. How can I best implement support prac-
tices at home to help my child?

This is a great time to speak to the experts
about ways you can encourage progress
and growth at home. They should be able
to provide you with readings strategies,
math supports, social suggestions and skill
building ideas that will help you to rein-
force the efforts they are putting forth in
the classroom.

6. What is my child’s biggest strength?
While IEP meetings can feel a bit focused
on deficits and weaknesses, it's so
important to understand what is working
and what your child does well. These need
to be consistently celebrated and rein-
forced to encourage your child and help
them develop healthy self-esteem.

7. Can you clarify any diagnostic

testing results?

Special education teachers, school
psychologists/psychiatrists, and clinicians
have extensive experience in reading
reports, interpreting scores, and under-
standing diagnoses. Chances are, you
probably don't. It's so important to walk
away from this meeting fully understand-
ing any scores, reports, and verbiage listed
that relates to both progress and diagnosis
of your child.

Vision.Action. Success. | 10



At any time throughout the IEP process if you have any questions
or concerns, it's important to voice them. You are your child's best
advocate and you know them best. You should feel comfortable
and informed every step of the way:.

8. “I think ____ is missing.” Or, “I disagree with _____ .
These aren't questions, but they are an imperative part of the process. If you believe a
service, accommodation or support is absent and your child would benefit from it, now is
the time to speak up and discuss it. Furthermore, if there is anything you disagree with, it
is your absolute right as a parent to voice that as well. An IEP meeting is not a dictatorship,
it is a collaborative effort to arrive at the best manner in which your child will be taught to

enable them to reach their goals.

9. May we have more time? Can we reconvene at another time?

Sometimes the allotted time scheduled for the meeting may not be enough to discuss

all of your concerns and questions. It's important to know that there is no time limit set for
these meetings, and you should never feel rushed out the door. The professionals in atten-
dance may have other meetings or appointments, but that should not impact the quality of
your time there. Don't rush. If needed, be sure to ask for more time, or to reschedule for the
time that you need.

Erin Celletti is the Director of Communications for Integration Charter Schools. If you're interested in learning more about
any of the schools or our mission, please contact info@integrationcharterschools.org.

Erin Celletti, Director of Communications | 347-855-2238 ext. 382 | ecelletti@integrationcharterschools.org




Port Richmond Strong, a civic group ded-
icated to improving that neighborhood,

in partnership with the Staten Island Eco-
nomic Development Corporation, conduct-
ed clean ups every Saturday in May. Port
Richmond Strong cleaned the areas along
the former North Shore Rail line, from
Nicholas Avenue to Heberton Avenue.
SIEDC provided cleaning supplies, bags,
gloves, and equipment free of charge for
the effort.

Saul Porter, President of Port Richmond
Strong, said, “I'm glad that the SIEDC is
helping us with this effort. Port Richmond
Strong is dedicated to improving the qual-
ity of life for Port Richmond residents, and
we believe that this partnership will allow
us to accomplish that goal. It makes such
a difference to walk along freshly cleaned
streets. It changes the whole perception
of an area, and | hope that everyone will
notice a real difference once we finish."

Kathleen Sforza, Economic & Community
Development Coordinator for Northfield
LDC, said, “A clean-up is great for Port
Richmond!”

The areas cleaned are along the path

of the proposed Staten Island Skyway,
SIEDC's proposed park along the aban-
doned North Shore Rail line in Port Rich-
mond. The elevated park as envisioned
would offer programming, art, and recre-
ational space. SIEDC has held numerous
public visioning sessions throughout the
year for residents to voice opinions and
provide input on the project.

To learn more about the Staten Island Sky-

way and SIEDC Neighborhood initiatives
visit SIEDC.org.
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THECYBER WURLD

& What You Can Do to Protect Your Dlgltal Assets

Cyber insurance and related claims are
trending significantly upward so it stands
to reason that cyber liability insurance is a
business necessity in today's digital world.
Protecting your business assets like build-
ings, contents, files, tools and equipment is
commonplace when buying insurance but
what about your digital assets? As the digi-
tal transformation moves full steam ahead,
our assets are slowly but surely moving to
the digital world. Nearly 82% of companies
around the country fear a cyber-attack but
less than 35% of businesses actually have
cyber insurance coverage.

The exposure to a small business can be
just as costly and impactfulasitisto a
large business. In fact, a cyber-attack on a
small business is often catastrophic! In the
past, hackers would focus on large compa-
nies but that simply is no longer the case.
Launching a hack is so easy and inexpen-
sive these days so hackers are now playing

small-ball by going after small business too.

Imagine getting into a car accident and not

Mark Russo President, RPM InsuranceAgency | 718-761-8900 | markrusso@rpminsurance.com

having auto insurance or you have a house
fire and you don't have homeowners insur-
ance. It's an expensive proposition to shoul-
der without insurance. The same goes for
cyberattacks.

It has been reported that the average small
business cyber loss for the past year were
$188,400! That's a lot of money for a small
company to absorb. As hackers continue to
get more creative, the need for small busi-
nesses to have cyber insurance will grow
dramatically. It's incumbent on insurance
companies, brokers and agents to educate
their business clients and prospects about
the need and value of cyber coverage.




So the burning question is “do | need it?" and
the simple answer is YES! You may believe
that you are doing all you can to protect your
digital assets through software and inside

or outside IT vendors but cyber insurance
should be considered the top layer of pro-
tection. At minimum, a cyber insurance pol-
icy will help keep your business functioning
while dealing with a cyber-attack. As men-
tioned earlier, a single breach could easily
set a business back thousands of dollars in
legal fees, costs of investigating the incident,
costs of notifying your clients of the breach,
identity recovery costs, costs of restoring
data, and downtime costs. Most small busi-
nesses can't handle these sort of expenses,
and fold within a few months of a breach.

Thankfully, these are exactly the issues cyber
liability insurance can help you with. Howev-
er, just because you have cyber insurance
doesn't mean you should stop caring about
potential breaches completely. Unfortunate-
ly, some companies believe that if they invest
in cyber insurance, they no longer need to in-
vest in additional security for their company.
While cyber insurance is extremely helpful,

it is not a substitute for security policies and
making sure established security protocols
are being followed. As is the case with any
sort of insurance, cyber insurance companies
will not pay out if companies do not make an
effort to protect their data networks. In to-
day's world, cyber insurance is not a luxury,
but a

necessity.

However, cyber insurance shouldn't be used
as your “Get Out of Jail Free” card when it
comes to protecting your data networks. You
will still need to take adequate care to pro-
tect your company's digital networks and ad-
here to digital security protocols. Ultimately,
even though cyber insurance can't help with
a broken reputation, it will neutralize some
of the risk and help you stand back up in the
event of a security breach.

Contact your insurance professional for a
quote or if you prefer, please feel free to
contact RPM insurance Agency directly. RPM
has served Staten Island for over 120 years
SO you can count on us to be here when you
need us!
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KELLEHER
FINANCIAL
ADVISORS

'ml__een_, Kelleher Sorrentino

When you're managing your portfolio, it is
critical to understand how important diver-
sification is. All of us hope that our current
investments will increase however there
will be times when some of them will lose
money. This is why you need other types
of investments - you need to diversify.

The saying “don't put all your eggs in one
basket" really holds true as you don't want
to create too much risk by concentrating
too heavily in one asset class or with one
company.

So how do you start? One way is by buying
different types of funds. Many financial ad-
visors suggest starting with a broad-based
index fund which mirrors the S&P 500's
performance. You can add to this with
investment in bonds; stock in small-growth
companies and in other instruments in-
cluding REITs (Real Estate Investment
Trusts). Generally, bond and equities move

in opposite directions, so if your portfolio is
diversified across both areas, unpleasant
movements in one may be offset by posi-
tive results in another.

By having this diversification in your port-
folio you will still see growth even with
the market's ups and downs. Once you've
started an investment portfolio, then you
need to look at asset allocation.

This means you have different investment
classes within your portfolio which can
include stocks, bond, commodities (such
as gold) and real estate.

This buffers you against losing it all if you
had only one of these categories.

siment Officer, Kelleher FinangialAdvisors



And a savvy investor needs to look within
these asset classes. You don't want to put
all your investment into one type of stock
sector (technology or financial for exam-
ple) or into one stock itself as these can
and have had unpleasant movements (like
the crashes in 2007 and 2008).

The takeaway here? Diversify among
different asset classes and then work to
further allocate within each of those cat-
egories. Proper asset allocation is critical
to becoming a successful investor. If this

is all confusing or overwhelming, look to a
professional as investing is a way to plan
for the future, whether it's your retirement
or any other financial goal.

To learn how we can help you invest for
your future, please contact Colleen Kelle-
her Sorrentino at Kelleher Financial Advi-
SOrs, 212-709-9459,
csorrentino@kf-advisors.com,
www.kf-advisors.com

Colleen Kelleher-Sorrentino | 347-463-9551 | csorrentino@wsaccess.com
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Banks consider more than a company's
credit report when a business owner ap-
plies for a loan. Banks take into account
several factors - known throughout the
banking industry as the “5 Cs of Credit":
Capacity, Capital, Collateral, Character and
Conditions. These serve as the basis of a
bank’s credit analysis when considering a

loan request.

Examining the “5 Cs” more closely provides
additional insights and expectations:
Capacity is the ability to generate enough
cash flow to repay the loan.

Capital denotes the financial strength of the
company. The bank is looking for the owner
to have sufficient equity in the business -

important to the bank for two reasons. First,
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sufficient equity provides a cushion against
a potential financial setback. Second, the
bank is looking for the owner to have suf-
ficient “skin in the game," which means if
something goes wrong, the owner would be
motivated to stick by the business and work

with the bank during a turnaround.




Collateral is what the borrower uses to
secure the loan. Typically, the bank wants
the value of the company's collateral to
exceed the loan amount; the collateral

is a tertiary source of repayment of the
loan. If the company or the guarantor is
unable to generate sufficient cash flow to
repay the loan at some point in the
future, the bank wants to be able to
liquidate the collateral and using the

proceeds to pay off the loan.

Character refers to the financial history
and integrity of the borrower. The bank
wants to lend to a business owner who
has kept his or her nose clean, paid their
bills on time and has a strong credit his-
tory. Character also speaks to the experi-

ence of the principals.

Conditions cover the various micro
and macro economic factors affecting
the business: local market conditions,
strength or weakness of the industry
category, and overall economic

conditions.

Although there is more to determining
the credit-worthiness of a borrower, the
‘5 Cs" represent the basic questions a
borrower should be prepared to answer
when applying for a business loan.
Investors Banks offers loans to business
of all sizes. If you would like more info on
the application process, a good place to

start is at your local Staten Island branch.

Investors Bank.

Member FDIC and Equal Housing Lender.

Brian Gomez | 718-967-0749 | bgomez@investorsbank.com
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900 SOUTH AVENUE
Staten Island, NY 10314

e 47 ldee
INFO@SIEDC.ORG

The Staten Island Economic Corporation is an island-wide non profit organization that
provides support and guidance to help businesses succeed.




